
Style Guidelines

Logo
The AA logo is one of the most recognised logos in the UK. Modern style requirements 
have updated it, but it remains unique.

The AA logo for online activity has been adapted for its new role. It recognises 
the new medium but capitalises on the brand equity.

Logo usage (online)

The logo should always appear in the top left-hand corner of any page.

When used in isolation there should be an area of clear space surrounding 
the AA logo equal to half the width of the it. No other elements should intrude this space.

The AA logo must not be used as a bullet point or as part of a sentence.

Only one AA mark should be used per web page.

X Changing its placement

X Stretching it

X Recolouring the logo

X Repositioning it

What to avoid



Style Guidelines

Colour
The AA colours are fixed, and are a crucial part of the brand identity. To avoid any chance of colours reproducing 
incorrectly, always use the exact specification below.

AA Yellow
Pantone 116C / 109U
R: 255 G: 204 B: 0
Hex: #�cc00

Yellow 50%
R: 255 G: 229 B: 127
Hex: #�e57f

Yellow 20%
R: 255 G: 245 B: 204
Hex: #�f5cc

AA Black
R: 17 G: 17 B: 17
Hex: #111111

Black 80%
R: 51 G: 51 B: 51M
Hex: #333333

Black 60%
R: 102 G: 102 B: 102
Hex: #666666

Black 40%
R: 153 G: 153 B: 153
Hex: #999999

Black 20%
R: 204 G: 204 B: 204
Hex: #cccccc

Black 10%
R: 238 G: 238 B: 238
Hex: #eeeeee

White
R: 255 G: 255 B: 255
Hex: #���

Primary Palette

Secondary Palette

These should be used with sensitivity and consideration of the overall branding of the material. 
They are to complement the colours in the Primary palette and must not overpower them.

AA Green
R: 25 G: 48 B: 37
Hex: #193025

AA Green 50%
R: 140 G: 151 B: 146
Hex: #8c9792

AA Green 20%
R: 209 G: 214 B: 211
Hex: #d1d6d3

Blue
R: 0 G: 102 B: 204
Hex: #0066cc

Blue 50%
R: 127 G: 178 B: 229
Hex: #7fb2e5

Blue 20%
R: 204 G: 224 B: 245
Hex: #cce0f5

Purple
R: 102 G: 0 B: 153
Hex: #660099

Purple 50%
R: 178 G: 127 B: 204
Hex: #b27fcc

Purple 20%
R: 224 G: 204 B: 235
Hex: #e0cceb

Green
R: 51 G: 153 B: 0
Hex: #cc9900

Red
R: 204 G: 51 B: 0
Hex: #cc3300

Dark Yellow
R: 204 G: 153 B: 0
Hex: #cc9900

X Do not use big swatches of yellow.

X Do not use tints other than the ones in the palette.

X Do not change the colour of any of the background elements.



Style Guidelines

Fonts
Live text (as opposed to graphical text embedded in images) should always be used for headers, body copy, 
navigation, links, advertorials, brand bar tabs and everything else that is designed to be read.

Frutiger 65 Bold

Frutiger 65 Bold – the primary font for graphical headings and promotional copy

Frutiger 76 Black Italic

Frutiger 76 Black Italic – used for all calls to action (CTAs) that are graphical buttons.

Verdana Regular

Verdana – the live text font of choice, followed by Arial.

Verdana Bold

abcd ABCD 1234

abcd ABCD 1234

abcd ABCD 1234

abcd ABCD 1234



Style Guidelines

Photography
Imagery should always depict the AA as friendly, warm and personable, 
but also professional and confident.

The photography must aim to reach everyone and needs to appeal to people 
from different backgrounds, cultures and ethnic groups. All photographs 
should reflect the AA as a 'people' brand.

Photographs should look as real as possible, ie not obviously staged. 
But they should also be intriguing, dynamic and engaging.

Ensure whenever possible that there is space either to the left or the 
right of the main focus of the image to make it easier to place headlines.

Take most shots in horizontal format (landscape).

A real AA patrol should be the 'hero' of the shot, enthusiastic, approachable and photogenic but without looking like a model. 
The attitude displayed should always be friendly, without being over-familiar.

Members should be depicted as recognisable, everyday people with a slight B2-C2 bias. Concerned sometimes, 
but never worried. In general show the middle or end of a successful repair or recovery.

Breakdown Photography

Number Photography
Numbers needn't be boring. Here are just a few examples of how to make them interesting and attractive.

Examples show an offer written into dust on a car windscreen, numbers being rolled in 
paint onto a wall and numbers written in sand.



Style Guidelines

Object Imagery

Everyday objects can be given added interest through unusual angles or juxtapositions.

Always ensure that images are cropped or shaded so that the border edges appear solid.

What to avoid

X Don't use overstyled lifetsyle shots. 
Keep it real and personable.

X Don't use obscure weird 
angles or over-complicated imagery.

X Don't use shots of unhappy people who have 
broken down on the side of the road. All breakdown
photography should include an AA patrol or 
vehicle in the shot, having fixed the problem with the car.

X Don’t mix textures to create number photography. 
Always use the same texture in your images.


